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Copywriting Hacks for your Brand

Unlock the true potential of your social media advertising by crafting a campaign inspired by
core copywriting principles. This template will help you create a successful ad campaign to sell
your product (Y) for your brand (X), targeting brand new customers to help expand your market.
Be on the lookout for the template on how to target your hottest customers ready to buy now!

ANV

Understanding the desires and pain points of your target audience is crucial. This template will
guide you through identifying these key aspects and leveraging them to drive sales effectively.
Complete the following sections to craft an impactful and results-driven campaign. Or, similar to
the Build Your Customer Personas template, you can copy and paste the prompt at the end
straight into ChatGPT. Note that the prompts are based on you having done the customer
personas first!

Key Information

Brand Name (X):
Product Name (Y):
Primary Goal of the Campaign:

Market Desire 1 (what is your audience trying to achieve, and what is the pain point) -
Desire:
Biggest Pain Point:

Market Desire 2 -
Desire:
Biggest Pain Point:

Market Desire 3 -
Desire:
Biggest Pain Point:

Market Desire 4 -
Desire:
Biggest Pain Point:

Market Desire 5 -
Desire:
Biggest Pain Point:

Market Desire 6 -


https://rhubarblane.com.au/wp-content/uploads/2024/06/Build-Your-Customer-Personas-Cover-combined.pdf
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Biggest Pain Point:
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Desire:

Market Desire 7 -
Desire:
Biggest Pain Point:

Market Desire 8 -
Desire:
Biggest Pain Point:

Market Desire 9 -
Desire:
Biggest Pain Point:

Market Desire 10 -
Desire:
Biggest Pain Point:

Strategy and Execution

Based on the identified desires and pain points, use indirect response principles to craft your
social media ads campaign. You can read more about indirect response principles, and even
about the importance of such a strategy in our guide here.

Focus on creating compelling ad copy, choosing impactful visuals, and structuring your ads to
drive the viewer to purchase your product.

Benefits of This Approach

By thoroughly understanding your target audience's desires and pain points, you can craft a
highly targeted and persuasive ad campaign. This will not only drive conversion rates but also
enhance customer satisfaction and loyalty, leading to long-term brand success.

Dive into this template and start creating a game-changing social media ad campaign for your
product!

ChatGPT Prompt

Imagine you are a renowned copywriter and marketer. You should think and act like one.


http://rhubarblane.com.au/the-power-of-indirect-marketing-building-long-term-brand-loyalty
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| need you to create a successful social media advertising campaign to sell the (Y) product for
(X).
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First, list the 10 market desires of the target audience for this brand, in relation to its products,
and the biggest pain point associated with each.

Consider the following:

- The goal of the campaign is to create brand awareness in a cold market
- Use all the best indirect response principles in order to drive the target down the buyer journey

Some additional information to help includes:

Any specific promotions or offers on now:

Customer insights or reviews:

Competitors:

Unique Selling Proposition of Y:

Most effective marketing channels to date:

Content preference (text blogs, videos, infographics):
Call to action:



